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Novices and veterans alike in professional practices 
are understandably a little intimidated by all the new 
opportunities for marketing their companies online. Even 
large, established companies are still trying to figure out 
how online marketing fits into their overall marketing 
strategies. Fortunately, the situation is actually more 
approachable than you may think!

The most important thing to realize is that the “rules” are 
no different online than they are with “offline” or traditional 
marketing. For instance, traditional marketing requires 
research; so does online marketing. Traditional marketing 
involves building credibility and authority; so does online 
marketing. Perhaps most importantly, all of marketing is 
highly strategic. The actions you take are based on the 
outcome you’re shooting for.

So you may have to learn and employ some different 
strategies to succeed online, but the fundamental approach 
to marketing is universal. You’ll run into just as much 
trouble being haphazard with your blogging and social 
media efforts as you will buying print advertisements and 
radio ad space without a plan.

Another important point to realize about online and 
offline marketing is that they’re starting to blend together. 
For instance, CPA/Tax and IRS Representation blended 
practices that have a physical location can often offer in-
office promotions in real time by using social media and 
email. Likewise, a business that mostly operates online can 
offer a special bonus to customers who show up at their 
trade show booth at an exhibition. 

Finally, don’t underestimate the importance of finding 
your clients where they are. Some of your target audience 
may be avid listeners of AM or conservative talk radio, and 
others are into social media. These days, there are more 
opportunities than ever before to tailor your marketing 
message and your offer to specific demographic profiles. 
I found that over 30 million taxpayers a week listen to 
conservative talk radio, specifically Rush Limbaugh, Sean 
Hannity, and Glenn Beck. Say what you will about their 
personalities or their views on the world, but that’s where 
a lot of small business owners (schedule C filers and 941 
payroll tax problem clients) are. 

Rather than pitting online marketing and offline marketing 
against each other, recognize that each has its own 
strengths and its own drawbacks — but they are both 
more effective when paired together than when they’re 
segmented apart. As long as you respect the value of both 
modes of marketing, you’re bound to see the results of 
your marketing efforts magnified!

Most people associate October with Halloween — that 
frightful night during which the neighborhood kids 
dress up as ghosts and goblins in an effort to collect 
tricks and treats from unsuspecting houses. But this 
October serves as the setting for something even 
scarier: My 60th birthday.

Roslyn has been calling it my “Sensational 60th!” But 
I just can’t wrap my mind around it yet. I don’t feel 60, 
and I certainly don’t act 60. How is it possible that I’ve 
already reached this milestone age? 

Friends of ours who are 60 and beyond are already 
talking about retirement — but that’s the furthest 
thing from my mind. Why? Because I truly love what 
I do! Every time I get an email or a phone call from a 
member or client telling me that they’ve successfully 
implemented one of my marketing strategies, it makes 
my day! We love to celebrate those wins here in the 
office, and I’m often caught saying something like, 
“This is what it’s all about!”

On top of that, I’m following my dream — teaching has 
always been my passion — and I’m doing it all with 
my best friend/business partner in tow. Roslyn and 

I get to travel all around the country, talking to and 
meeting established as well as up-and-coming CPAs/
EAs/attorneys and other tax resolution practitioners 
everywhere. We’re in it together, and knowing that 
we’re making an impact on people’s businesses and 
in their lives motivates and energizes us. I wouldn’t 
dream of doing anything else or stopping now!

At the end of the day, you want to be remembered, 
not for the amount of money in your bank account, 
nor for the big house, or the cars in your driveway, but 
for the number of lives you’ve impacted. By continuing 
to help others succeed, I feel successful. That’s what 
success means to me.

On that note, remember to save the date for January 
6-8. We’re hosting our second annual Tax Resolution 
Marketing and Technology Extravaganza at the Rosen 
Plaza Hotel in Orlando, Florida! We’ve got some 
exciting new speakers and topics in this year’s lineup, 
and it’s sure to be yet another great event!  You really 
don’t want to miss this one!

Of course, in the meantime, Roslyn has been busy 
planning my Sensational 60th celebration. We’ll be 
throwing a big dinner party with some of our closest 
friends and family members — I’m excited to have all 
my loved ones in one place, and Roslyn is excited to 
let the restaurant do all the cooking! Maybe by then 
(or maybe not) the reality of my situation will have 
set in — I really am 60. But just like “this is not your 
father’s Oldsmobile,” this isn’t your father’s 60, either. 
If you ask me, 60 is the new 40 — I’m at the top of 
the my game, and I’ve got big plans 
ahead for you and for me!

Online vs. Offline Marketing 
Which Is More Valuable?

SENSATIONAL AT 60

As seen on...

- Michael Rozbruch
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FOOD FOR 
THOUGHT

Georgia-born rapper T.I., whose real name is Clifford 
Harris Jr., was recently named one of the highest paid rap 
stars of 2015. This comes as no surprise. T.I. is the founder 
of Grand Hustle Records; owner of Atlantic hotspots Club 
Crucial, and Vibe Restaurant and Lounge; and creator of 
clothing companies Akoo and Hustle Gang. On top of all 
that, he has also recorded nine studio albums (seven of 
which have reached the top five on the U.S. Billboard 200 
chart) and received no less than three Grammy Awards. 
All this gives him a net worth of more than $215 million.

So what does he do with all his riches? T.I. is the owner 
of a 10,640-square-foot waterfront mansion in Georgia 
(which he purchased in 2006 for $4.26 million), a Ferrari 
Spider, a Mercedes Benz SLR McLaren, multiple private 
jets, and diamond Rolex watches. He and his (increasingly 
spoiled) wife, Tiny, even have a reality show on VH1 called 
“T.I. and Tiny: The Family Hustle.” The show has aired for 
five seasons.

But what doesn’t he do with all his riches? Pay his taxes. 

In 2012, T.I. and Tiny had their first tax lien filed against 
them to the tune of $1,397,283.39. Their second tax lien, 
for an additional $3,173,476.39, was filed one year later in 
2013. In total, T.I. and Tiny owe more than $4.5 million to 
the IRS. 

The rapper ignored these liens for several years, but 
the threat became real when the IRS detailed their plan 
to seize his cars, his home, and his diamond watches; 
suddenly, T.I. was more than willing to work out a deal.

Like last month, I’m dove-tailing my October column with 
Michael’s cover story theme. Where Michael is somewhat 
dazed and confused about how time has flown by and he 
is now turning 60, I think of it as sensational! But there is a 
reason why 60 is such a wonderful milestone for Michael, and 
for me as well when I turn 60 a year from now. (Our birthdays 
are five days apart, so every year for five days we are the 
same age.) I’m going to share something very personal that 
isn’t a secret, but is just not something I talk about all the 
time. The reason 60 sounds so wonderful to me is because 
my father was killed in a car accident at the age of 59. My 
mother was my age when this happened. I can’t imagine 
being in her position, but she handled it with grace and 
strength. Long story short, without going into all the details, 
it was a car malfunction that caused the accident, only one 
block from my parent’s house. At the time, Michael and I 
had just celebrated our one-year anniversary and had eaten 
dinner with my parents the night before the accident. The last 
words my father and I exchanged were, “I love you.” 

So to me, 60 is to be celebrated, but in many other ways than 
I just mentioned. I think Michael is in the best shape of his 
life. A few years back he decided to lose weight, eat healthy, 
and exercise, and he has maintained this lifestyle for several 

years now. He is healthier and more energetic now than 
ever. And as you hear him say all the time, he loves being 
able to start over in his career and do something he always 
dreamed of doing — teaching and helping other professionals 
and small businesses to be successful. Over this past year, 
we’ve become close to members in our program, and even 
though our membership is comprised of people from all over 
the country, many of you have shared your personal stories 
of not only your successes, but of struggles and heartbreak. 
I respect those who have trusted us enough to tell us their 
personal stories. So not only am I celebrating Michael’s 60th 
— I also celebrate and admire those who have shown us 
their strength, courage, and optimism during difficult times. 
Here’s a toast to Michael turning 60, and a toast to you, our 
members!   

- Roslyn Rozbruch

A GREAT WAY TO DRIVE REPEAT BUSINESS AND ATTRACT NEW CLIENTS 

 MEMBER SPOTLIGHT
Although Charlie Price has dabbled in tax resolution for 
the last 20 years, it’s just recently that he’s focused on 
it as a main practice area of his law firm. “I’ve always 
represented people with debt and credit problems,” said 
Charlie. “Generally, my tax resolution clients have been 
people that I couldn’t help by filing bankruptcy.” 

Charlie admitted that even though he’s helped his clients 
with their IRS problems, his biggest hurdle in his tax 
resolution practice has been finding the time to grow it. 
But after joining Michael’s Mastermind group, he delved 
into this side of the business with both feet, starting with 
implementing his marketing, which is also his favorite 
side of the business. And we’d say he’s done a great job 
in a short amount of time. In addition to sending out 
his direct mail referral and follow-up letters, he’s also 
recently completed a tax resolution book to use as a 
lead generation magnet called “I Can’t Pay the IRS! Now 
What?” Besides that, Charlie is also working on a follow-
up sequence in his CRM system and has even developed 
an app that promotes his tax resolution business. He says 
this is just the beginning, and he has many more plans to 

put into play.  

Born and raised in Florida, Charlie has lived in Orlando for 
the last 21 years. Charlie taught law for three years at the 
Florida State University College of Law, and then started 
his own law firm, specializing in debt and credit law. He 
loves to travel with his wife, Suzi, and their six children, 
and loves adrenalin-boosting activities, including flying, 
diving, and roller coasters. But he’s put all of that on the 
back burner, as he’s on a roll with all that he’s creating 
and implementing.  

CHARLIE PRICE, ATTORNEY

IRS TERROR TALE

SHOUT OUT!

Kudos to Adil Baloch and Ronnie 
Williamson for your recent successes — 
thanks for sharing your story with us!  

Congratulations to ADIL BALOCH, CPA OF 
ACCURATE RECORDS & TAXES who has 
had much success with sending out his 
referral letters and special reports! “In 
the first month that we did our mailings 
of approximately 1,200 special reports, we 
got four clients who walked in and signed 
the engagement letter. We did $19,000! We 
have so far done $43K+ in tax resolution 
business with a total of eight clients!”

And congrats to RONNIE WILLIAMSON, 
ATTORNEY AND CTRS OF ACE TAX RESOLUTION 
PARTNERS for the redesign of your website 
and for adding your personal info and 
picture. It’s looking good and so are you!

Keep up the good work. If anyone has a 
success story or picture they’d like to 
share, email us at info@RozStrategies.com 
and we will post it here!

T.I. AND TINY OWE BIG MONEY TO THE IRS



January 6-8
Rosen Plaza Hotel
Orlando, Florida
REGISTRATION: WWW.ROZSTRATEGIES.COM

The American Society of Tax Problem Solvers (ASTPS) and  
Michael Rozbruch’s Tax & Business Solutions Academy

REGISTER NOW!

have teamed up for the second annual  
Marketing & Technology Extravaganza  
for the Tax Problem Resolution Niche!
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