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In a true rags-to-offshore-riches story, Sam and 
Charles Wyly came into fortune investing in and 
selling company shares throughout the 1980s. By 
2006, the Texas entrepreneurs had raked in millions. 
Charles was a bona fide billionaire by the following 
year and was even featured on Forbes’ list of 
wealthiest Americans. Everything was falling into 
place for the Wylys, and that’s when the IRS took 
notice.

Suspecting foul play, the SEC charged the Wylys 
with securities fraud in 2010, claiming the brothers 
used complex processes to hide funds in offshore 
accounts located in the Isle of Man and the Cayman 
Islands. In their defense, the brothers claimed 
transactions were made on behalf of their business.

In their elaborate and complex scheme, the brothers 
attempted to hide $1 billion from the IRS, and the 
case went to court. The judge didn’t buy their story, 
saying, “There is little credible evidence in the 

records suggesting a legitimate business reason 
requiring this level of complexity,” and he found the 
Wylys guilty of fraud. Sam was slapped with over 
$123 million (plus interest) in judgment, while the 
now-deceased Charles — or rather, his estate — was 
fined over $63 million. 

Unlike my wife, Roslyn, I’m not the type of 
person who reads for pleasure, most of the time. 
What reading I do is about business — marketing 
and sales books are my go-to. So when Roslyn 
recommended I read a memoir, “Shoe Dog” 
by Nike co-founder and chairman Phil Knight, I 
wasn’t sure I’d be able to connect with the story. 
But you know what? It was a really good book. I 
read all 350 pages of it over four nights! 

At the crux of “Shoe Dog” is the story of a very 
private person — and one of the richest in the 
world. But he decided to put it all on the line and 
tell the story of his success, and how Nike came 
to be. Breaking his silence, he wrote the book for 
his grandchildren, “So they will know.”

The memoir begins with Knight’s graduation from 
Stanford. He was a runner who wanted to build 
a better running shoe. His peers and superiors 
thought he was crazy, but the idea stuck with him. 
In 1963, Knight started his company out the back 
of a Plymouth Valiant — he took out a $50 loan 
from his father as startup money. By the end of 
the first year, he did $8,000 in sales. 

Nike would continue to be unprofitable through 
the first decade of its existence, even though 
sales nearly doubled every year. And every time 
Knight and his band of “misfits and oddballs” 
jumped a hurdle, another was just down the track. 
In a great entrepreneurial struggle, Knight faced 
naysaying banks that wouldn’t loan out any more 
money, a Japanese supplier who went behind 

Knight’s back, and a $25 million 
lawsuit. None of that stopped the 
Nike team, which was composed 
of attorneys and CPAs who knew 
almost nothing about marketing, 
but worked passionately to make 
the company a success. 

As we know, today, the Nike 
swoosh is more than a logo, and 
the big, orange box contains more than a pair 
of shoes. They’re staples for perseverance and 
innovation, and Knight’s story is one that can 
relate to and inspire us all. Take me, for example. 
When I started in tax resolution, lots of people 
thought I was crazy. But, like Knight, I had passion 
and a burning desire to succeed. And that’s all 
that mattered. 

Knight also knew he couldn’t succeed alone. He 
kept in constant contact with his college running 
coach, close friend, and mentor, Bill Bowerman 
the other co-founder of Nike. Like Knight relied 
on his team, I don’t work alone either. I have 
coaches, mentors, and teams of people I rely on 
every day. And because I am a coach myself, I 
know I play a key role in the success of others. 

Finally, though the Nike team knew little about 
marketing, they learned as they went, were 
persistent, and persevered. The end result was a 
timeless logo and an orange shoe box — because 
the team thought outside the box! These are 
things you and I can do, too! You don’t have to 
know everything right off the bat to succeed. You 
just need an entrepreneurial spirit and the drive 
to make great things happen. And 
I’ll always be here to help you see it 
through.

IRS Terror Tale of the Month

Think Outside the Big, Orange Box

As seen on...

– Michael Rozbruch

IRS RULES AGAINST NOT-SO-WYLY COYOTES
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HOW TO USE GOOGLE’S KEYWORD PLANNER TO 

R.C. Thorton, 26, might be the youngest and 
least experienced in IRS representation, having 
only started his practice in 2015. But he has put 
pedal to the metal and has gone full speed ahead 
with implementing everything he’s learned from 
the Tax Resolution System and his VIP Insider’s 
Group membership.  

Born and raised in Phoenix, Arizona, and still 
a resident there, R.C. went to Arizona State 
University where he earned a B.S. in Accountancy 
and a master’s in Taxation. R.C. never went the 
traditional route of working at a Big 4 public 
accounting firm. Instead, he wanted to take 
the entrepreneurial road. He searched online 
for tax resolution experts, and Michael’s name 
popped up. After looking through Michael’s Tax 
Resolution System, R.C. felt this would be a great 
fit and opportunity for him. “I wanted to help 
people while also making a good living doing it,” 
he says.

Before R.C. started his tax resolution practice, he 
worked in marketing and found the technical side 
of the business to be the most challenging and 
fun. “The nuances are always different in each 
and every case,” he says. R.C. has implemented 
a variety of marketing methods, from tried-and-
true techniques like advertising on the radio, to 
more unique approaches like sending out lumpy 
mail. In the process, he has found that being 

unique is the better way to go about standing 
apart from others.  

What has worked best for R.C. is learning how 
to close. “Using Michael’s One Call Close sales 
system has enabled me to get new clients on 
the phone, often in one call,” he says, adding, 
“Once I understood that people make their tax 
decisions for emotional reasons — rather than 
just calculating the numbers — my results went 
way up.”  

R.C.’s favorite pastime is traveling, and he has 
been all over Asia and Oceania. He lived in 
Shanghai for about a year in 2010 and can speak 
and understand Chinese fairly fluently. When 
he’s not traveling, he likes listening to music — 
particularly disco. And with him getting married 
this upcoming October, hopefully he’s practicing 
his dance moves too!

MEMBER SPOTLIGHT:
For years, keyword optimization has been practically 
synonymous with SEO in general, but as search 
engines get more sophisticated, there are now 
more factors than ever in algorithms like Google’s. 
Keywords represent just a tiny piece of the overall 
SEO puzzle, but mastering this one area of SEO can 
make a huge difference in the success of your online 
marketing strategy.

A keyword is simply a word or phrase typed in the 
search bar to find something on the Internet. For the 
purposes of your website, you should focus on long-
tail keyword phrases, which represent more specific, 
narrow searches. For instance, the word “shoes” is a 
generic search term, while “best price on Nike size 11 
shoe for men” is a long-tail keyword phrase.

Let’s put those two phrases to the test. The word 
“shoes” returns nearly one billion search results in 
Google, while the long-tail keyword phrase numbers 
over 50 million results. That’s still a large number, but 
keep in mind that you reduced your competition to 
approximately one-twentieth of the generic term just 
by using a long-tail phrase!

So, how does this apply to your business? If you want 
to get organic traffic from people who are ready 
to buy, start thinking about the kinds of keyword 
phrases that shoppers would actually search for. 
As an example, dentists usually want to rank for 
localized long-tail phrases like “best dentist in 
Cincinnati, Ohio” or “Cincinnati dentists emergency 
dental care.”

Of course, there are hundreds of long-tail keyword 
combinations that apply to your business, and you 
won’t get too far if you try to rank for all of them 
at the same time. To think about which ones may 
work, take some time and brainstorm the answers to 
questions like the following:

1. What problems is my target market 
attempting to solve?

2. What products and services are they looking 
for that I provide?

3. What questions are they asking online?

These questions will call to mind keywords that 
your audience is likely to use. Once you’ve narrowed 
down your list of keywords to phrases that an ideal 
customer would probably search for to get to you, 
you’ll want to focus on just a handful of them to rank 
for — about five to 10 terms. 

That’s why you need to consider two main factors: 
“keyword popularity” and “keyword difficulty.” 
Popularity is how many times a term is searched 
every month — or search volume — while difficulty 
is how much competition there is. There are a range 
of tools that can help you analyze keywords in 
more detail, but the best place to start is usually the 
Google AdWords Keyword Planner.

Why focus on this Google tool for your keyword 
strategy? Well, keep in mind that Google remains 
the most popular search engine by far, with a solid 
64.4 percent PC market share as of March 2015. That 
means you want to pay attention when Google tells 
you which search terms are your best bet in terms of 
low competition and high popularity.

As valuable as third-party keyword planning and SEO 
tools are, Google Adwords Keyword Planner comes 
directly from Google, and the data they provide is 
worth its virtual weight in gold. So, how do you make 
the most out of this tool?

You can see insights about the keywords you’ve 
already thought of, but rather than merely stopping 
there, you can use the Keyword Planner to suggest 
new keyword ideas. To do this, go to “Search for 
new keyword and ad group ideas,” input the list of 
phrases or words you have now, and hit “Get ideas.” 
You can click the double arrow next to any keyword 
to see groups of keyword variations on that keyword, 
and any new long-tail keywords the Keyword Planner 
suggests could be a great choice for improving 
conversions on your website. 

This is just a quick primer on what’s possible with 
Google AdWords Keyword Planner and keyword 
research in general, but it will help you take real steps 
toward a successful online marketing strategy. The 
work you put in today to find the right keywords will 
pay off big later, so check out Google AdWords now 
and see what it can do for your business!

OPTIMIZE YOUR 
WEBSITE KEYWORDS

R.C. with composer and performer Burt Bacharach

R.C. THORTON,
ENROLLED AGENT

Using Michael’s One Call Close sales 
system has enabled me to get new clients 
on the phone, often in one call.

““
– R. C. Thorton



2 • www.rozstrategies.com • Supercharging Your Profits! 888.670.0303 • 5

Yesterday, as I was wrapping it up for the day, I 
noticed Becky was still working. Usually I’m the last 
one in the office and the last one out. I know she 
works later once a week because she likes to take 
a conga class, and it’s easier for her to go straight 
there from work. When I asked if it was her drum 
night, she said yes, but that she was having second 
thoughts about going because she was so busy 
trying to catch up on work.  

As I write this, I am in the midst of writing a book, 
getting ready for our upcoming mastermind 
meeting, and preparing for our San Antonio 
Confidence-Building Boot Camp! I’m busy — what 
else is new? I’m always busy. I know everyone 
reading this is busy. But, as anyone who knows 
me knows, I also always make time for fun. So I 
encouraged Becky to make the time and just go 
to her class. I told her that once she went, she’d be 
glad she did. 

Even though my own head is spinning with thoughts 
of “What should I do first today?”, I’m also taking 
this Friday off to go away with two of my girlfriends 
from high school to celebrate our upcoming 60th 
birthdays. While I was talking Becky into showing up 
for class, I myself was wondering why I was taking 
a day off when I had so much to do. Then again, I 
knew the next good day to take off might not be 
until the end of September, and that maybe by then, 
something else would be happening and it would 
get pushed out once more. So I’m sticking to my 
plan of a day off for fun with friends.  

Are you guilty of 
not making time for 
yourself because 
you are so busy? I 
know more people 
who don’t carve out 
a moment than do. 
There’s guilt behind 
spending money, 
or taking some free 

time because time and money in life are scarce and 
need to be spent on work. Here’s the thing — if you 
don’t make time to do something fun right now, 
you won’t do it later either. Everything in life — 
whether it’s planning a vacation, taking a day off, or 
even doing a 90-minute drum class — needs to be 
scheduled.  

Sometimes it’s a fine line of finding the balance. 
For instance, I would really like to go on a cruise to 
almost anywhere in the world for a week, and I’m 
sure I can make it happen, but it’s not a priority for 
now. I can handle one day off, though. Becky ended 
up going to her class, enjoyed it, and felt revitalized 
the next day. It helped that she’s been going 
regularly for the last several months, so it’s almost 
a habit. And that’s the other point I’d like to bring 
up: Once you take your wish list of thoughts out of 
your head and schedule the time in your calendar 
to do them, it will be easier to do it again the next 
time and again, until scheduling fun time for yourself 
becomes a healthy habit.  

But the Wyly tricks kept coming! Charles’ widow, 
Dee, and Sam both filed for bankruptcy to escape 
tax collection and penalties related to those offshore 
funds. But they wouldn’t get away this time! The IRS 
swooped in with a $2.03 billion tax bill for Sam and a 
$1.1 billion tax bill for Charles’ estate. 

The court found no legitimate business transactions 
to and from the offshore accounts, saying, “The 
Wyly family treated the offshore system as their 
personal piggy bank.” So Sam’s bill stuck! However, 
the court dropped the bill against Dee, a homemaker 
of 56 years and granted “innocent spouse” relief as 

she had no business interest or knowledge of the 
fraud — talk about a lucky break! 

Sam and Charles Wyly thought they were too big to 
fail, but it looks like their grand scheme was also too 
big to hide.

AS I SEE IT

IRS Terror Tale cont. ...

SHOUT OUTS!

Hats Off to …

 Debbie Lee Magee, Darla Espinoza, Patrick 

Greenwell, Jesse Baker and Ngeeb Alderwish 

for mailing out their first set of referral letters!

 Greg Nunn for sharing your newsletter with 

us that you send out. You’ve done a great job 

personalizing it and making it your own.  

 Gabriel Katzner for sending us a copy of your 

Special Report and letter. You went the extra 

mile with the design, quality of paper, and 

layout — and it shows!

Happy Birthday to the 

Following Insider Circle 

Members!
September:

Sharon Lewis

Jeff Campbell

Gay Geurin

Sam White

Ronald Foudy

Kent Pomeroy

Diane Lash

Steve Shapiro

Mary Yang

Brent Shea

Patti O’Neil

Jennifer Wemmer

Galina Kogan

Matthew Jennings 

October:

Joan Grispin

Mary Karpowicz

Jennifer Weil

Janet Sikiyan

Mark Schneider

Val Smith-Fulcher

Jill Schneider

Sean Hutton

Deltrease Hart-

Anderson

Ernie Neve

Jean Schmisseur

Rich Curcio

Tom Ungrady

Cynthia Steverson

Charles Stambaugh

Jim Richardson

Dinesh Patel

Darla Snead

Member Charlton Perkins 

and Becky from our office. 

Taken at Michael’s Speaking 

Engagement in Irvine.

Congratulations to … 
Joel Jacobson for using Michael’s “How to Structure Your Fees” system and retaining a client for a $17,500 fee and getting $8,750 up front, with the remaining payment set up on an 

ACH form! Good job!
Perry Cronin for receiving a referral from an attorney thanks to one of his mailings!  

 Allan Pearlman for being invited to speak on a three-person panel in October in New York, where one of the other two panelists will be Nina Olsen, National Taxpayer Advocate.
 Jong Lee for being named the Best Accountant and Tax Consultant by Oakland Magazine 

Reader’s Choice Awards.
 Greg Yonts who just got a 1065 Penalty Abatement for $4,731.81 over the phone in less than three minutes! Now that’s fast. Better yet — congratulations for being paid $500 for three minutes of work and having the client thank 

you for a great job!

WELCOME NEW MEMBERS:
Talita Camilo

James Hill

Gabriel Katzner

William Moore

Dan Gibson

Richard Gabor

– Roslyn Rozbruch

FOOD FOR THOUGHT:
There’s guilt behind 
spending money, 
or taking some free 
time because time 
and money in life are 
scarce and need to be 
spent on work. 

“

“


